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Dear Mohammed,

We are pleased to announce
Business Review Arabia - Ta

Congratulations for your gre
MGT team, you have been se
HBR Arabia.

Harvard Business Review is

dada1o Jilwy dliel
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Jjloall

We are pleased to annc
Business Review Arabi

Harvard Business Rev
management platforr
management and its ir
professionals around
practices to help lea
effectively and to make

Harvard
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‘EEL.,,,. <(->) sus!ness
eview

i Sn 9a; i3 )y

We are pleased to announce that we have partnered with Harvard
Business Review Arabia - Tamayuz Program.

Harvard Business Review is the world’s most trusted and influential
management platform that aims to improve the practice of
management and its impact in a changing world. HBR aims to provide
professionals around the world with rigorous mmghts and best
practices to help lead and their i more
effectively and to make a positive impact.
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